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NOTICES 


FEDERAL  COMMUNICATIONS 
COMMISSION 

SPONSORSHIP  IDENTIFICATION  RULES 
Applicability 

September  3, 1975. 

Revision  of  May  6,  1963  Public  Notice, 
as  modified  by  April  21,  1975  Public 
Notice. 

With  the  development  of  broadcast 
service  along  private  commercial  lines, 
meaningful  government  regulation  of  the 
various  broadcast  media  has  from  an 
early  date  embraced  the  principle  that 
listeners  are  entitled  to  know  by  whom 
they  are  being  persuaded.  Thus,  as  far 
back  as  the  Radio  Act  of  1927  and  con¬ 
tinuing  with  section  317  of  the  Com¬ 
munications  Act  of  1934  there  has  been 
an  unvarying  requirement  that  all 
matter  broadcast  by  any  station  for  a 
valuable  consideration  is  to  be  announced 
as  i>aid  for  or  furnished,  and  by  whom. 

On  September  13, 1960,  a  bill  (S.  1898) 
was  signed  into  law  amending  section  317 
of  the  Act  to  redefine  the  situations  in 
which  broadcast  licensees  must  make 
sponsorship  identification  announce¬ 
ments.  In  addition,  the  law  (Public  Law 
86-752)  added  a  new  section  508  to  the 
Act  requiring  disclosure  by  persons  other 
than  broadcast  licensees  who  provide  or 
receive  valuable  consideration  for  the 
inclusion  of  any  matter  in  a  program  in¬ 
tended  for  broadcast.  The  persons  to 
whom  section  508  relates  had  previously 
not  been  directly  subject  to  any  previous 
provisions  of  the  Act.  Subsection  (e)  of 
the  revised  section  317  directs  the  Com¬ 
mission  to  prescribe  appropriate  rules 
and  regulations  to  implement  the  Con¬ 
gressional  Intent  expressed  in  the  new 
wording  of  section  317.  In  adopting  this 
legislation,  the  Congress  also  set  forth  a 
series  of  twenty-seven  examples  to  il¬ 
lustrate  the  intended  effect  of  the  pro¬ 
viso  clause  in  amended  section  317(a). 

In  1963,  the  Commission  revised  the 
sponsorship  identification  rules  for  the 
broadcast  services  (34  P.C.C.  829) 
thereby  implementing  amended  section 
317.  By  Report  and  Order,  adopted  April 
17, 1975,  in  Docket  No.  19513,  these  rules 
were  further  amended  (and  consolidated 
as  new  section  73.1212)  effective  May  30, 
1975  (PCC  75-417) .  When  the  1963  rule 
revision  was  made,  the  Ccanmission  also 
adopted  a  Public  Notice,  entitled  “Ap¬ 
plicability  of  Sponsorship  Identification 
Rules,”  which  contained  thirty-six  illus¬ 
trative  interpretations  (40  P.C.C.  141), 
including  the  twenty-seven  examples  set 
forth  by  the  Congress.  These  interpre¬ 
tations,  except  for  Interpretation  33, 
are  consistent  with  the  1975  rule  revi¬ 
sions.  To  reflect  the  provisions  of  new 
section  73.1212,  Interpretation  33  was 
revised  by  Public  Notice,  dated  April  21, 
1975  (PCC  75-418) .  The  1975  Report  and 
Order  also  amended  the  sponsorship 
identification  rules  for  origination  cable- 
casting  (section  76.221)  to  conform  to 
the  new  section  73.1212  for  broadcasting. 
The  interpretations  of  the  1963  Public 
Notice  as  modifie<rby  the  1975  Public 
Notice  are  applicable  to  origination  ca¬ 
blecasting  as  well  as  to  the  broadcast 


services.  The  present  document  is  a  re¬ 
vision  of  the  1963  Public  Notice,  incor¬ 
porating  both  the  1975  rule  changes  and 
the  revised  Interpretation  33. 

There  follows  hereafter  section  317 
and  section  508  of  the  Act,  the  Commis¬ 
sion's  revised  rules  and  the  thirty-six 
illustrative  interpretations. 

Section  317  reads  as  follows: 

Sec.  317.  (a)(1)  All  matter  broadcast  by 
any  r.aclio  station  for  which  any  money,  serv¬ 
ice  or  other  valuable  consideration  is  di¬ 
rectly  or  indirectly  paid,  or  promised  to  or 
charged  or  accepted  by,  the  station  so  broad- 
ca.sting,  from  any  person,  shall,  at  the  time 
the  same  is  so  broadcast,  be  announced  as 
paid  for  or  furnished,  as  the  case  may  be,  by 
such  person :  Provided,  That  “service  or  other 
valuable  consideration”  shall  not  include 
any  service  or  property  furnished  without 
charge  or  at  a  nominal  charge  for  use  on,  or 
in  connection  with,  a  broadcast  unless  it  is 
so  furnished  in  con.slderation  for  an  identi¬ 
fication  in  a  broadcast  of  any  person,  prod¬ 
uct,  service,  trademark,  or  brand  name  be¬ 
yond  an  identification  which  is  reasonably 
related  to  the  use  of  such  service  or  property 
on  the  broadcast. 

(2)  Nothing  in  this  section  shall  preclude 
the  Commission  from  requiring  that  an  ap¬ 
propriate  announcement  shall  be  made  at 
the  time  of  the  broadcast  in  the  case  of  any 
political  program  or  any  program  Involvmg 
the  discussion  of  any  controversial  issue  for 
which  any  films,  records,  transcriptions,  tal¬ 
ent,  scripts,  or  other  material  or  service  of 
any  kind  have  been  furnished,  without 
charge  or  at  a  nominal  charge,  directly  or  in¬ 
directly,  as  an  inducement  to  the  broadcast 
of  such  program. 

(b)  In  any  case  where  a  report  has  been 
made  to  a  radio  station  as  required  by  sec¬ 
tion  508  of  this  Act,  or  circumstances  which 
would  have  required  an  announcement  un¬ 
der  this  section  had  the  consideration  been 
received  by  such  radio  station,  an  appro¬ 
priate  announcement  shall  be  made  by  such 
radio  station. 

(c)  The  licensee  of  each  radio  station  shall 
exercise  reasonable  diligence  to  obtain  from 
its  employees,  and  from  other  persons  with 
whom  it  deals  directly  in  connection  with 
any  program  or  program  matter  for  broad¬ 
cast,  information  to  enable  such  licensee  to 
make  the  announcement  required  by  this  sec¬ 
tion. 

(d)  The  Commission  may  waive  the  re¬ 
quirement  of  an  announcement  as  pro¬ 
vided  in  this  section  in  any  case  or  class  of 
cases  with  respect  to  which  it  determines  that 
the  public  interest,  convenience  or  necessity 
does  not  require  the  broadcasting  of  such 
announcement. 

(e)  The  Commission  shall  prescribe  appro¬ 
priate  rules  and  regulations  to  carry  out  the 
provisions  of  this  section. 

Section  508  reads  as  follows: 

Sec.  508.  (a)  Subject  to  subsection  (d), 
any  employee  of  a  radio  station  who  accepts 
or  agrees  to  accept  from  any  person  (other 
than  such  station)  or  any  person  (other  than 
such  station)  who  pays  or  agrees  to  pay  such 
enq)loyee,  any  money,  service  or  other  valua¬ 
ble  consideration  for  the  broadcast  of  any 
matter  over  such  station  shall,  in  advance 
of  such  broadcast,  disclose  the  fact  of  such 
acceptance  or  agreement  to  such  station. 

(b)  Subject  to  subsection  (d) ,  any  person 
who,  in  connection  with  the  production  or 
preparation  of  any  program  or  program  mat¬ 
ter  which  is  intended  for  broadcasting  over 
any  radio  station,  accepts  or  agrees  to  accept, 
or  pays  or  agrees  to  pay,  any  money,  service 
or  other  valuable  consideration  for  the  in¬ 
clusion  of  any  matter  as  a  part  of  such  pro¬ 


gram  or  program  matter,  shall,  in  advance 
of  such  broadcast,  disclose  the  fact  of  such 
acceptance  or  payment  or  agreement  to  the 
payee’s  employer,  or  to  the  person  for  whom 
such  program  or  program  matter  is  being  pro¬ 
duced,  or  to  the  licensee  of  such  station  over 
which  such  program  is  broadcast. 

(c)  Subject  to  subsection  (d),  any  person 
who  supplies  to  any  other  person  any  pro¬ 
gram  or  program  matter  which  is  Intended 
for  broadcasting  over  any  radio  station  shall, 
in  advance  of  such  broadcast,  disclose  to  such 
other  person  any  Information  of  which  he 
has  knowledge,  or  which  has  been  disclosed 
to  him,  as  to  any  money,  service  or  other 
valuable  consideration  which  any  person  has 
paid  or  accepted,  or  has  agreed  to  pay  or  ac¬ 
cept,  for  the  inclusion  of  any  matter  as  a 
part  of  such  program  or  program  matter. 

(d)  The  provisions  of  this  section  requir¬ 
ing  the  disclosure  of  information  shall  not 
apply  in  any  case  where,  because  of  a  waiver 
made  by  the  Commission  under  section  317 
(d),  an  announcement  is  not  required  to  be 
made  under  section  317. 

(e)  The  inclusion  in  the  program  of  the 
announcement  required  by  section  317  shall 
constitute  the  disclosure  required  by  this 
section. 

(f)  The  term  “service  or  other  valuable 
consideration”  as  used  in  this  section  shall 
not  include  any  service  or  property  furnished 
without  charge  or  at  a  nominal  charge  for 
use  on,  or  in  connection  with,  a  broadcast,  or 
for  use  on  a  program  which  is  Intended  for 
broadcasting  over  any  radio  station,  unless 
it  is  so  furni.shed  in  consideration  for  an 
identlfictaion  in  such  broadcast  or  In  such 
program  of  any  person,  product,  service, 
trademark,  or  brand  name  beyond  an  iden¬ 
tification  which  is  reasonably  related  to  the 
use  of  such  service  or  property  in  such  broad¬ 
cast  or  such  program. 

(g)  Any  person  who  violates  any  provision 
of  this  section  shall  for  each  such  violation, 
be  fined  not  more  than  $10,(X)0  or  imprisoned 
not  more  than  one  year,  or  both. 

Section  73.1212  of  the  Commission's 
rules,  sq^licaMe  in  common  to  the 
broadcast  services,  reads  as  follows: 

i  73.1312  Sponsorship  identification;  list 
retention;  related  requirements,  (a)  When  a 
broadcast  station  transmits  any  matter  for 
which  money,  service,  or  other  valuable  con- 
sideratkm  Is  either  directly  or  indirectly 
paid  or  promised  to,  or  charged  or  accepted 
by  such  station,  the  station,  at  the  time  of 
the  broadcast,  shall  announce  (1)  that  such 
matter  is  sponsored,  paid  for,  or  furnished, 
either  in  whole  or  in  part,  and  (11)  by  whom 
or  on  whose  behalf  such  consideration  was 
supplied:  Provided,  however.  That  “service 
or  other  valuable  consideration”  shall  not 
include  any  service  or  property  furnished 
either  without  or  at  a  nominal  charge  for 
use  on,  or  in  connection  with,  a  broadcast 
unless  it  Is  so  furnished  in  consideration  for 
an  IdMXtiflcation  of  any  person,  product, 
service,  trademark,  or  brand  name  beyond  an 
identlflcatton  reasonably  related  to  the  use 
of  such  aerrioe  ox  property  on  the  broadcast. 

(1)  For  the  purposes  of  this  section,  the 
term  “sponsored”  shall  be  deemed  to  have 
the  same  meaning  as  “paid  for.” 

(b)  The  licensee  of  each  broadcast  station 
shall  exercise  reasonable  diligence  to  obtain 
from  its  employees,  and  from  other  persons 
with  whom  it  deals  directly  in"  connection 
with  any  matter  for  broadcast,  information 
to  enable  such  licensee  to  make  the  an- 
novinoement  required  by  this  section. 

(c)  In  any  case  where  a  report  has  been 
made  to  a  l»oadcast  station  as  required  by 
section  506  of  the  Communications  Act  of 
1934,  as  amended,  of  circumstances  which 
would  have  required  an  announcement 
under  this  section  had  the  consideration 
been  received  by  such  broadcast  station,  an 
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appropriate  announcement  shall  be  made  by 
such  station. 

(d)  In.  the  case  of  any  political  broadcast 
matter  or  any  broadcast  matter  involving  the 
discussion  of  a  controversial  issue  of  public 
importance  for  which  any  film,  record,  tran¬ 
scription,  talent,  script,  or  other  material  or 
sendee  of  any  kind  is  furnished,  either  di¬ 
rectly  or  indirectly,  to  a  station  as  an  in¬ 
ducement  for  broadcasting  such  matter,  an 
announcement  shall  be  made  both  at  the 
beginning  and  conclusion  of  such  broadcast 
on  which  such  material  or  service  Is  used 
that  such  film,  record,  transcription,  talent, 
script,  or  other  material  or  service  has  been 
furnished  to  such  station  in  connection  with 
the  transmission  of  such  broadcast  matter: 
Provided,  however.  That  in  the  case  of  any 
broadcast  of  6  minutes  duration  or  less,  only 
one  such  announcement  need  be  made  either 
at  the  beginning  or  conclusion  of  the  broad¬ 
cast. 

(ey  TTie  announcement  required  by  this 
section  shall,  in  addition  to  stating  the  fact 
that  the  broadcast  matter  was  sponsored, 
paid  for  or  fvuuished,  fully  and  fairly  dis¬ 
close  the  true  identity  of  the  person  or  per¬ 
sons,  or  corporation,  committee,  association 
or  other  unincorporated  group,  or  other  en¬ 
tity  by  whom  or  on  whose  behalf  such  pay¬ 
ment  is  made  or  promised,  or  from  whom  or 
on  whose  behalf  such  services  or  other  valu¬ 
able  consideration  is  received,  or  by  whom 
the  material  or  services  referred  to  in  para¬ 
graph  (d)  at  this  section  are  furnished. 
Where  an  agent  or  other  person  or  entity 
contracts  or  otherwise  makes  arrangements 
with  a  station  on  behalf  of  another,  and  such 
fact  is  known  or  by  the  exercise  of  reasonable 
diligence,  as  specified  in  paragraph  (b)  of 
this  section,  could  be  known  to  the  station, 
the  announcement  shall  disclose  the  identity 
of  the  person  or  persons  or  entity  on  whose 
behalf  such  agent  is  acting  instead  of  the 
name  of  such  agent.  Where  the  material 
broadcast  is  political  matter  or  matter  in¬ 
volving  the  discussion  of  a  controversial  issue 
of  public  Importance  and  a  corporation,  com¬ 
mittee,  association  or  other  unincorporated 
group,  or  other  entity  is  paying  for  or  fur¬ 
nishing  the  broadcast  matter,  the  station 
shall,  in  addition  to  making  the  announce¬ 
ment  required  by  this  section,  require  that 
a  list  of  the  chief  executive  officers  or  mem¬ 
bers  of  Uie  executive  committee  or  of  the 
board  of  directors  of  the  corporation,  com¬ 
mittee,  association  or  other  unincorporated 
group,  or  other  entity  shall  be  made  avail¬ 
able  for  public  Inspection  at  the  location 
specified  by  the  licensee  under  Section  1.526 
of  this  Chapter.  If  the  broadcast  is  originated 
by  a  network,  the  list  may,  instead,  be  re¬ 
tained  at  the  headquarters  office  of  the  net¬ 
work  or  at  the  location  where  the  originating 
station  maintains  its  public  inspection  file 
under  Section  1.526  of  this  Chapter.  Such 
lists  shall  be  kept  and  made  available  for  a 
period  of  two  years, 

(f)  In  the  case  of  broadcast  matter  ad¬ 
vertising  cmnmerclal  products  or  services, 
an  announcement  stating  the  sponsor’s  cor¬ 
porate  or  trade  name,  or  the  name  of  the 
sponsor’s  product,  when  it  is  clear  that  the 
mention  of  the  name  of  the  product  consti¬ 
tutes  a  sponsorship  Identification,  shall  be 
deemed  sufficient  for  the  purposes  of  this 
section  and  only  one  such  announcement 
need  be  made  at  any  time  during  the  course 
of  the  broadcast. 

(g)  The  announcement  otherwise  required 
by  section  317  of  the  Communications  Act 
of  1934,  as  amended,  is  waived  with  respect 
to  the  broadcast  of  “want  ad’’  or  classified 
advertisements 'sponsored  by  an  Individual. 
The  waiver  granted  in  this  paragraph  shall 
not  extend  to  a  classified  advertisement  or 
want  ad  sponsorship  by  any  form  of  business 
enterprise,  corporate  or  otherwise.  Whenever 


sponsorship  announcements  are  omitted  pur¬ 
suant  to  this  paragraph,  the  licensee  shall 
observe  the  following  conditions: 

(1)  Maintain  a  list  showing  the  name, 
address,  and  (where  available)  the  telephone 
number  of  each  advertiser; 

(2)  Attach  the  list  to  the  program  log  for 
the  day  when  such  broadcast  was  made;  and 

(3)  Make  this  list  available  to  members  of 
the  public  who  have  a  legitimate  interest  in 
obtaining  the  information  contained  in  the 
list. 

(h)  Any  announcement  required  by  sec¬ 
tion  317(b)  of  the  Communications  Act  of 
1934,  as  amended,  is  waived  with  respect  to 
feature  motion  picture  film  produced  ini¬ 
tially  and  primarily  for  theatre  exhibition. 

Note. — ^The  waiver  heretofore  granted  by 
the  Commission  in  its  Report  and  Order 
adopted  November  16;  1960  (FCC  60-1369; 
40  FCC  95),  continues  to  apply  to  programs 
filmed  or  recorded  on  or  before  June  20, 
1963,  when  §  73.654,  the  predecessor  televi¬ 
sion  rule,  went  into  effect. 

(i)  Commission  Interpretations  in  con¬ 
nection  with  the  provisions  of  the  sponsor¬ 
ship  identification  rules  are  contained  in  the 
Commission’s  Public  Notice,  entitled  “Ap¬ 
plicability  of  Sponsorship  Identification 
Rules,’’  dated  May  6,  1963  (40  FCC  141),  as 
modified  by  Public  Notice,  dated  April  21, 
1975  (FCC  75-418).  Further  interpretations 
are  printed  in  full  in  various  volumes  of  the 
Federal  Communications  Commission  Re¬ 
ports. 

Section  76.221  of  the  Commission’s 
rules,  applicable  to  cable  television  sys¬ 
tems,  reads  as  follows: 

§  76.221  Sponsorship  identification;  list  re¬ 
tension;  related  requirements,  (a)  When  a 
cable  television  system  engaged  in  origina¬ 
tion  cablecasting  presents  any  matter  for 
which  money,  service,  or  other  valuable  con¬ 
sideration  is  eithra:  directly  or  Indirectly  paid 
or  promised  to,  or  charged  or  accepted  by 
such  system,  the  system,  at  the  time  of  the 
cablecast,  shall  announce  (i)  that  such  mat¬ 
ter  is  sponsored,  paid  for,  or  furnished,  either 
in  whole  or  in  part,  and  (11)  by  whom  or  oh 
whose  behalf  such  consideration  was  sup¬ 
plied:  Provided,  however.  That  "service  ae 
other  valuable  consideration"  shall  not  in¬ 
clude  any  service  or  property  fiimlshed  either 
without  or  at  a  nominal  charge  for  use  on, 
or  in  connection  with,  a  cablecast  unless  it 
is  so  furnished  in  consideration  for  an  iden¬ 
tification  of  any  person,  product,  service, 
trademark,  or  brand  name  beyond  an  iden¬ 
tification  reasonably  related  to  the  use  of 
such  service  or  property  on  the  cablecast. 

(1)  For  the  pturposes  of  this  section,  the 
term  “sponsored”  shall  be  deemed  to  have 
the  same  meaning  as  “paid  for.” 

(b)  Each  system  engaged  in  origination 
cablecasting  shall  exercise  reasonable  dili¬ 
gence  to  obtain  from  its  employees,  and  from 
other  persons  with  whom  it  deals  directly  in 
connection  with  any  matter  for  cablecast¬ 
ing,  Information  to  enable  such  system  to 
make  the  announcement  required  by  this 
section. 

(c)  In  the  case  of  any  political  origination 
cablecast  matter  or  any  origination  cablecast 
matter  involving  the  discussion  of  public 
controversial  Issues  for  which  any  film,  rec¬ 
ord,  transcription,  talent,  script,  or  other 
material  or  service  of  any  kind  is  furnished, 
either  directly  or  Indirectly,  to  a  system  as 
an  Inducement  for  cablecasting  such  matter, 
an  announcement  shall  be  made  both  at  the 
beginning  and  conclusion  of  such  cablecast 
on  which  such  material  or  service  is  used 
that  such  film,  record,  transcription,  talent, 
script,  OT  other  material  or  service  has  been 
furnished  to  such  system  in  connection  with 
the  transmission  of  such  cablecast  matter: 
Provided,  however,  ’That  in  the  case  of  any 


cablecast  of  5  minutes’  duration  or  less,  only 
one  such  annoimcement  need  be  made  either 
at  the  beginning  or  conclusion  of  the  cable- 
cast. 

(d)  The  announcement  required  by  this 
section  shall,  in  addition  to  stajdng  the  fact 
that  the  origination  cablecasting  matter  was 
sponsored,  paid  for  or  furnished,  fully  and 
fairly  disclose  the  true  Identity  of  the  person 
or  persons,  or  corporation,  committee,  asso¬ 
ciation  or  other  unincorporated  group,  or 
other  entity  by  whom  or  on  whose  behalf 
such  payment  is  made  or  promised,  or  from 
whom  or  on  whose  behalf  such  services  or 
other  valuable  consideration  is  received,  or 
by  whom  the  material  or  services  referred 
to  in  paragraph  (c)  of  this  section  are  fur¬ 
nished.  Where  an  agent  or  other  person  or 
entity  contracts  or  otherwise  makes  arrange¬ 
ments  with  a  system  on  behalf  of  another, 
and  such  fact  is  known  or  by  the  exercise  of 
reasonable  diligence,  as  specified  in  paragraph 
(b)  of  this  section,  could  be  known  to  the 
system,  the  announcement  shall  disclose  the 
Identity  of  the  person  or  persons  or  entity  on 
whose  behalf  such  agent  is  acting  Instead 
of  the  name  of  such  agent.  Where  the  orig¬ 
ination  cablecasting  material  is  political  mat¬ 
ter  or  matter  involving  the  discussion  of  a 
controversial  issue  of  public  Importance  and 
a  corporation,  committee,  association  cm:  other 
unincorporated  group,  or  other  entity  is  pay¬ 
ing  for  or  furnishing  the  matter,  the  system 
shall,  in  addition  to  making  the  annoimce- 
ments  required  by  this  section,  require  that 
a  list  of  the  chief  executive  officers  or  mem¬ 
bers  of  the  executive  committee  or  of  the 
board  of  directors  of  the  corporation,  com¬ 
mittee,  association  or  other  unincorporated 
group,  or  other  entity  shall  be  made  available 
for  public  Inspection  at  the  local  office  of 
the  system.  Such  lists  shall  be  kept  and  made 
available  for  a  period  of  two  years. 

(e)  In  the  case  of  origination  cablecast 
matter  advertising  commercial  products  or 
services,  an  annotmeement  stating  the  spon¬ 
sor’s  corporate  or  trade  name,  or  the  name 
of  the  sponsor’s  product,  when  it  is  clear  that 
the  mention  of  the  name  of  the  product 
constitutes  a  sponsorship  identification,  shall 
be  deemed  sufficient  for  the  purposes  of  this 
section  and  only  one  such  announcement 
need  be  made  at  any  time  during  the  course 
of  the  cablecast. 

(f)  The  announcement  otherwise  required 
by  this  section  is  waived  with  respect  to  the 
origination  cablecast  of  “want  ad”  at  classi¬ 
fied  advertisements  sponsored  by  an  individ¬ 
ual.  The  waiver  granted  in  this  paragraph 
shall  not  extend  to  a  classified  advertisement 
or  want  ad  sponsorship  by  any  form  of  busi¬ 
ness  enterprise,  corporate  or  otherwise. 
Whenever  sponsorship  annoimcements  are 
omitted  pursuant  to  this  paragnq}h,  the  sys¬ 
tem  shall  observe  the  following  conditions: 

(1)  Maintain  a  list  showing  the  name, 
address,  and  (where  available)  the  telephone 
number  of  each  advertiser; 

(2)  Make  this  list  available  to  members 
of  the  public  who  have  a  legitimate  Interest 
in  obtaining  the  information  contained  in 
the  list. 

(g)  The  announcements  required  by  this 
section  are  waived  with  respect  to  feature 
motion  picture  film  produced  initially  and 
primarily  for  theatre  exhibition. 

Note. — The  waiver  heretofore  granted  by 
the  Commission  in  its  Report  and  Order, 
adopted  November  .,16,  1960  (FCC  60-1369; 
40  FCC  95),  continues  to  apply  to  progrsnns 
filmed  or  recorded  on  or  before  June  20, 
1963,  when  S  73.654(e),  the  predecessor  tele¬ 
vision  rule,  went  into  effect. 

(h)  Commission  interpretations  in  con¬ 
nection  with  the  provisions  of  the  sponscs:- 
ship  Identification  rules  for  the  broadcasting 
services  are  contained  in  the  Commission’s 
Public  Notice,  entitled  “Applicability  of 
Sponsorship  Identification  Rules,”  dated 


FEDERAL  REGISTER,  VOL.  40,  NO.  175— TUESDAY,  SEPTEMBER  9,  1975 


41938 


NOTICES 


May  6,  1963  (40  FCC  141),  as  modified  by 
Public  Notice,  dated  AprU  21.  1976  (PCC  75- 
418).  Further  interpretations  are  printed  in 
full  in  various  volumes  of  the  Federal  Com¬ 
munications  Commission  Reports.  Hie  Inter¬ 
pretations  made  for  the  broadcasting  services 
are  equally  applicable  to  origination  cable- 
casting. 

The  followuig  are  illustrative  interpre¬ 
tations  of  section  317  and  the  Commis¬ 
sion’s  rules.  Interpretations  1  to  27,  in¬ 
clusive  are  incorporated  without  change 
from  House  Report  1800  (  86th  Congress. 

2d  Session) : 

A.  Free  records.^  1.  A  record  distribu¬ 
tor  furnishes  copies  of  records  to  a  broad¬ 
cast  staticm  or  a  disc  jtKskey  for  broad¬ 
cast  purposes.  No  announcement  is  re¬ 
quired  iiTiips-s  the  supplier  furnished 
more  copies  of  a  particular  recording 
than  are  needed  for  broadcast  purposes. 
Thus,  should  the  record  supplier  furnish 
50  or  100  copies  of  the  same  release,  with 
an  agreement  by  the  station,  express  or 
implied,  that  the  record  will  be  used  on 
a  broadcast,  an  announcement  would  be 
required  bemuse  consideration  beyond 
the  matter  used  on  the  broadcast  was  re¬ 
ceived. 

2.  An  announcement  would  be  re¬ 
quired  for  the  same  reason  if  the  pay¬ 
ment  to  the  staUon  or  disc  jockey  were 
in  the  form  of  cash  or  other  property, 
including  stock. 

3.  Several  distributors  supply  a  new 
station,  or  a  station  which  has  changed 
its  program  format  (e.g.  from  “rock  and 
roll”  to  “popular”  music),  with  a  sub¬ 
stantial  number  of  different  releases.'  No 
aimounc^ent  is  required  under  section 
317  where  the  records  are  furnished  for 
broadcast  pvurposes  only;  nor  should  the 
public  Interest  require  an  announcement 
in  these  circiunstances.  The  station 
would  have  received  the  same  material 
over  a  period  of  time  had  it  previously 
been  on  the  air  or  followed  this  program 
format. 

4.  Records  are  furnished  to  a  station 
or  disc  jockey  in  consideration  for  the 
special  plugging  of  the  record  supplier  or 
performing  talent  beyond  an  identifica¬ 
tion  reasonably  relate  to  the  use  of  the 
record  on  the  program.  If  the  disc  jockey 
were  to  state;  “This  is  my  favorite  new 
record,  and  sure  to  become  a  hit;  so 
don’t  overlook  it,”  and  it  is  imderstood 
that  some  such  statement  will  be  made 
in  return  for  the  record  and  this  is  not 
the  type  of  statement  which  would  have 
been  made  absent  such  an  imderstand- 
ing,  and  tl^  supplying  of  the  record  free 


^In  view  of  the  attention  which  has  been 
given  to  the  problem  of  free  records,  they  are 
treated  herein  as  a  special  category.  It  should 
be  noted.  bowevOT,  that  the  same  principles 
apply  to  records  as  to  other  property  or  serv¬ 
ices  furnished  for  use  on  or  In  connection 
with  a  broadcast. 

*A  question  has  been  raised  with  respect 
to  a  situation  where  a  distributor  furnishes 
to  a  station  free  of  charge  an  entire  music 
library  with  the  understanding,  express  car 
Implied,  that  only  its  records  would  be  played 
on  the  station.  To  the  extent  that  such  an 
airangement  may  run  afoul  or  the  antitrust 
laws  or  may  constitute  an  abdication  by  the 
station  of  He  licensee  responsibility,  an  an- 
ikouncement  under  section  317  would  not 
c\ire  it. 


of  charge,  an  announcement  would  be 
required  since  it  does  not  appear  that  in 
those  circumstances  the  Identification  is 
reasonably  related  to  the  use  of  the  rec¬ 
ord  on  that  program.  On  the  other  hand, 
if  a  disc  jockey,  in  playing  a  record, 
states:  “Listen  to  this  latest  release  of 
performer  ‘X’,  a  new  singing  sensation,” 
and  such  matter  is  customarily  inter¬ 
polated  in  the  disc  jockey’s  program  for¬ 
mat  and  would  be  included  whether  or 
not  the  particular  record  had  been  pur¬ 
chased  by  the  station  or  furnished  to  it 
free  of  charge,  it  would  appear  that  the 
identification  by  the  disc  jockey  is  rea¬ 
sonably  related  to  the  use  of  the  record  on 
that  particular  program  and  there  would 
be  no  annoimcement  required. 

B.  Where  payment  in  any  form  other 
than  the  matter  used  on  or  in  connection 
with  the  broadcast  is  made  to  the  station 
or  to  anyone  engaged  in  the  selection  of 
program  matter.  5.  A  department  store 
owner  pays  an  employee  of  a  producer  to 
cause  to  be  mentioned  on  a  program  the 
name  of  the  department  store.  An  an¬ 
noimcement  is  required. 

6.  An  airline  pays  a  station  to  insert 
in  a  program  a  mention  of  the  airline.  An 
announcement  is  required. 

7.  A  perfume  manufacturer  gives  five 
dozen  bottles  to  the  producer  of  a  give¬ 
away  show,  some  of  which  are  to  be  iden¬ 
tified  and  aw’arded  to  winners  on  the 
show,  the  remainder  to  be  retained  by 
the  producer.  An  announcement  is  re¬ 
quire  since  those  bottles  of  perfume  re¬ 
tained  by  the  producer  constitute  pay¬ 
ment  for  the  identification. 

8.  An  automobile  dealer  furnishes  a 
station  with  a  new  car,  not  for  broadcast 
use,  in  return  for  broadcast  mentions.  An 
announcement  is  required;  the  car  con¬ 
stituting  payment  for  the  mentions. 

9.  A  Cadillac  is  given  to  an  announcer 
for  his  own  use  in  return  for  a  mention 
on  the  air  of  a  product  of  the  donor.  An 
announcement  is  required  since  there  has 
been  a  payment  for  a  broadcast  mention. 

C.  Where  service  or  property  is  fur¬ 
nished  free  for  use  on  or  in  connection 
with  a  program,  but  where  there  is 
neither  payment  in  consideration  for 
broadcast  exposure  of  the  service  or 
property,  nor  an  agreement  for  identifi¬ 
cation  of  such  service  or  property  beyond 
its  mere  use  on  the  program.  10.  Free 
books  or  theater  tickets  are  furnished  to 
a  book  or  dramatic  critic  of  a  station. 
The  books  or  plays  are  reviewed  on  the 
air.  No  announcement  is  required.  On  the 
other  hand,  if  40  tickets  are  given  to  the 
station  with  the  understanding,  express 
or  implied,  that  the  play  would  be  re¬ 
viewed  .on  the  air,  an  announcement 
would  be  required  because  there  has  been 
a  payment  beyond  the  furnishing  of  a 
property  or  service  for  use  on  or  in  con¬ 
nection  with  a  broadcast. 

11.  Nevrs  releases  are  furnished  to  a 
station  by  Government,  business,  labor 
and  civic  organizations,  and  private  per¬ 
sons,  with  respect  to  their  activities,  and 
editorial  comment  therefrom  is  used  on 
a  program.  No  announcement  is  required. 

12.  A  Government  department  fur¬ 
nishes  air  transportation  to  rsulio  news¬ 
casters  so  they  may  accompany  a  for¬ 


eign  dignitary  on  his  travels  through  out 
the  country.  No  announcement  is  re¬ 
quired. 

13.  A  municipality  provides  street 
props  on  a  program.  No  announcement 
is  required. 

14.  A  hotel  permits  a  program  to  orig¬ 
inate  on  its  premises.  No  armouncement 
is  required.  Ef,  however,  in  return  for  the 
use  of  the  premises,  the  producer  agrees 
to  mention  the  hotel  in  a  manner  not 
reasonably  related  to  the  use  made  of  the 
hotel  on  that  particular  program,  an  an¬ 
nouncement  would  be  required. 

15.  A  refrigerator  is  furnished  for  use 
as  part  of  the  backdrop  in  a  kitchen 
scene  of  a  dramatic  show.  No  announce¬ 
ment  is  required. 

16.  A  Coca-Cola  distributor  furnishes 
a  Coca-Cola  dispenser  for  use  as  a  prop 
in  a  drugstore  scene.  No  announcement 
is  required. 

17.  An  automobile  manufactuier  fui'- 
nishes  his  identifiable  current  model  car 
for  use  in  a  mystery  program,  and  it  is 
used  by  a  det^tive  to  chase  a  villain. 
No  announcement  is  required.  If  it  is  un¬ 
derstood,  however,  that  the  producer 
may  keep  the  car  for  his  personal  use, 
an  announcement  would  be  required. 
Similarly,  an  announcement  would  be 
required  if  the  car  is  loaned  in  exchange 
for  a  mention  on  the  program  beyond 
that  reasonably  related  to  its  use,  such 
as  the  villain  saying;  “If  you  hadn’t  had 
that  speedy  Chrysler,  you  never  would 
have  caught  me.” 

18.  A  private  zoo  furnislics  animals 
for  use  on  a  children’s  program.  No  an¬ 
nouncement  is  required. 

19.  A  university  makes  one  of  its  pro¬ 
fessors  available  to  give  lectures  in  an 
educational  program  series.  No  an¬ 
nouncement  is  required. 

20.  A  well-known  performer  appears 
as  a  guest  artist  on  a  program  at  union 
scale  because  the  performer  likes  the 
show,  although  the  performer  normally 
commands  a  much  higher  fee.  No  an¬ 
nouncement  is  required. 

21.  An  athletic  event  promoter  per¬ 
mits  broadcast  coverage  of  the  event.  No 
announcement  is  required  in  absence  of 
other  payment  by  the  promoter  or  agi’ee- 
ment  to  identify  in  a  manner  not  reason¬ 
ably  related  to  the  broadcast  of  the 
event. 

D.  Where  service  or  property  is  fur¬ 
nished  free  for  use  on  or  in  connection 
with  a  program,  with  the  agreement,  ex¬ 
press  or  implied,  that  there  will  be  an 
identification  beyond  mere  use  of  the 
service  or  property  on  the  program?  22. 
A  refrigerator  is  furnished  by  X  with 
the  understanding  that  it  will  be  used  in 
a  kitchen  scene  on  a  dramatic  show  and 
that  the  brand  name  will  be  mentioned. 
During  the  course  of  the  program  the 
actress  says:  “Donald  go  get. the  meat 
from  my  ..new  X  refrigerator.”  An  an¬ 
nouncement  is  required  because  the 
identification  by  brand  name  is  not  rea¬ 
sonably  related  to  the  particular  use  of 


*Of  course,  in  aU  these  cases,  if  there  is 
payment  to  the  station  at  {Mroduction  per¬ 
sonnel  in  consideration  for  the  exposure,  an 
announcement  Is  required. 
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such  refrigerator  in  this  dramatic 
program. 

23.  (a)  A  refrigerator  is  furnished  by 
X  for  use  as  a  prize  on  a  giveaway  show, 
with  the  understanding  that  a  brand 
identification  will  be  made  at  the  time 
of  the  award.  In  the  presentation,  the 
master  of  ceremonies  briefiy  mentions 
the  brand  name  of  the  refrigerator,  its 
cubic  content,  and  such  other  features 
as  serve  to  indicate  the  magnitude  of  the 
prize.  No  announcement  is  required  be¬ 
cause  such  identification  is  reasonably 
related  to  the  use  of  the  refrigerator  on 
a  giveaway  show  in  which  the  costly  or 
special  nature  of  the  prizes  is  an  im¬ 
portant  feature  of  this  t5T)e  of  program. 

(b)  In  addition  to  the  identification 
given  in  (a)  above,  the  master  of  cere¬ 
monies  says:  “All  you  ladies  sitting  there 
at  home  should  have  one  of  these  re¬ 
frigerators  in  your  kitchen,”  or  “Ladies, 
you  ought  to  go  out  and  get  one  of  these 
refrigerators.”  An  announcement  is  re¬ 
quired  because  each  of  these  statements 
Is  a  sales  “pitch”  not  reasonably  related 
to  the  giving  away  of  the  refrigerator  on 
this  type  of  program. 

The  significance  of  tiie  distinction  be¬ 
tween  the  identification  in  (a)  and  that 
in  (b)  is,  that  in  (a)  it  is  no  more  than 
the  natural  identification  which  a  broad¬ 
caster  would  give  to  a  refrigerator  as  a 
prize  if  he  had  purchased  the  refrigerator 
himself  and  had  no  understanding  what¬ 
ever  with  the  manufacturer  as  to  any 
identification.  That  is  to  say,  in  situa¬ 
tion  (a) ,  had  the  broadcaster  purchased 
the  refrigerator  he  would  have  felt  it 
necessary,  in  view  of  the  nature  of  the 
show,  adequately  to  describe  the  mag¬ 
nitude  of  the  prize  which  was  being  given 
to  the  winner.  On  the  other  hand,  the 
broadcaster  would  not,  where  he  had 
purchased  the  refrigerator,  have  made 
the  type  of  identification  in  situation  (b) , 
thus  providing  a  free  sales  “pitch”  for 
the  manufacturer. 

24.  (a)  An  airplane  manufacturer  fur¬ 
nishes  free  transportation  to  a  cast  on 
its  new  jet  model  to  a  remote  site,  and 
the  arrival  of  the  cast  at  the  site  is  shown 
as  part  of  the  program.  The  name  of  the 
manufacturer  is  Identifiable  on  the  fuse¬ 
lage  of  the  plane  in  the  shots  taken.  No 
announcement  is  required  because  in  this 
Instance  such  Identification  is  reasonably 
related  to  the  use  of  the  service  on  the 
program. 

(b)  Same  situation  as  in  (a),  except 
that  after  the  cameraman  has  made  the 
foregoing  shots  he  takes  an  extra  closeup 
of  the  Identification  insignia.  An  an¬ 
nouncement  Is  required  because  the 
closeup  is  not  reasonably  related  to  the 
use  of  the  service  on  the  program. 

25.  (a)  A  station  produces  a  public 
service  documentary  showing  develop¬ 
ment  of  Irrigation  projects.  Brand  X 
tractors  are  furnished  for  use  on  the  pro¬ 
gram.  The  tractors  are  shown  in  a  man¬ 
ner  not  resulting  in  Identification  of  the 
brand  of  tractors  except  as  may  be  rec¬ 
ognized  from  the  shape  or  appearance 
of  the  tractors.  No  announcement  is  re¬ 
quired  since  the  Identification  Is  reason¬ 
ably  related  to  the  use  of  the  tractors 
on  the  program. 


(b)  Same  situation  as  in  (a),  except 
that  the  brand  name  of  the  tractor  is 
visible  as  it  appears  normally  on  the 
tractor.  No  announcement  is  required  for 
the  same  reason. 

(c)  Same  situation  as  in.  (b),  except 
that  a  closeup  showing  the  brand  name 
in  a  manner  not  required  in  the  nature 
of  the  program  is  included  in  the  pro¬ 
gram,  or  an  actor  states:  “This  is  the 
best  tractor  on  the  market.”  An  an¬ 
nouncement  is  required  as  this  identi¬ 
fication  is  beyond  that  which  is  reason¬ 
ably  related  to  the  use  of  the  tractor  on 
the  program. 

26.  (a)  A  bus  company  prepares  a 
scenic  travel  film  which  it  furnishes  free 
to  broadcast  stations.  No  mention  is 
made  in  the  film  of  the  company  or  its 
buses.  No  announcement  is  required  be¬ 
cause  there  is  no  payment  other  than 
the  matter  furnished  for  broadcast  and 
there  is  no  mention  of  the  bus  company. 

(b)  Same  situation  as  in  (a),  except 
that  a  bus,  clearly  identifiable  as  that  of 
the  bus  company  which  supplied  the  film, 
is  shown  fleetingly  in  highway  views  in 
a  manner  reasonably  related  to  that 
travel  program.  No  announcement  is 
required. 

(c)  Same  situation  as  in  (a),  except 
that  the  bus,  clearly  identifiable  as  that 
of  the  bus  company  which  supplied  the 
film,  is  shown  to  an  extent  dispropor¬ 
tionate  to  the  subject  matter  of  the  film. 
An  announcement  is  required,  because 
in  this  case  by  the  use  of  the  film  the 
broadcaster  has  impliedly  agreed  to 
broadcast  an  identification  beyond  that 
reasonably  related  to  the  subject  matter 
of  the  film. 

27.  (a)  A  manufacturer  furnishes  a 
grand  piano  for  use  on  a  concert  pro¬ 
gram.  The  manufacturer  insists  that  en¬ 
larged  insignia  of  its  brand  name  be 
affixed  over  normal  insignia  on  the  piano. 
An  annoucement  is  required  if  an  en¬ 
larged  brand  name  is  shown. 

(b)  Conversely,  if  the  piano  furnished 
has  normal  insignia  and  during  the 
course  of  the  televised  concert  the  broad¬ 
cast  includes  occasional  closeups  of  {he 
pianist’s  hands,  no  announcement  is  re¬ 
quired  even  though  all  or  part  of  the  in¬ 
signia  appears  in  these  closeups.  Here 
the  identification  of  the  brand  name  is 
reasonably  related  to  the  use  of  the  piano 
by  the  pianist  on  the  program.  However, 
if  undue  attention  is  given  the  insignia 
rather  than  the  pianist’s  hands,  an  an¬ 
nouncement  would  be  required. 

28.  (a)  An  automobile  manufacturer  or 
dealer  furnishes  to  a  producer  of  televi¬ 
sion  programs  a  number  of  automobiles 
with  the  understanding  that  the  pro¬ 
ducer  will  use  them,  or  some  of  them,  in 
some  of  his  programs  which  call  for  the 
use  of  automobiles;  and  that  the  automo¬ 
biles  may  be  used  for  other  business  pur¬ 
poses  in  connection  with  the  production 
of  the  programs,  such  as  transporting  the 
cast,  crew,  equipment  and  supplies  from 
location  to  location  or  transporting  ex¬ 
ecutive  personnel  to  business  meetings  in 
connection  with  the  production  of  the 
programs.  There  is  no  imderstanding 
that  there  will  be  any  identification  on 
the  television  programs  beyond  an  iden¬ 


tification  which  is  reasonably  related  to 
the  use  of  the  automobiles  on  the  pro¬ 
grams.  No  other  consideration  is  involved. 
Under  such  uses,  no  announcement  is 
required. 

(b)  If,  in  addition  to  the  facts  stated 
in  (a) ,  it  is  understood  between  the  pro¬ 
ducer  and  the  supplier  that  one  or  more 
of  the  automobiles  may  be,  and  they  are, 
used  for  other  purposes  not  related  to  the 
production  of  the  program,  an  announce¬ 
ment  is  required. 

29.  (a)  A  hotel  permits  a  program  to 
originate  from  its  premises  and  furnishes 
hotel  services,  such  as  room  and  board, 
for  cast,  production  and  technical  staff, 
and  also  furnishes  other  elements  for  use 
in  connection  with  the  programs  to  be 
broadcast,  such  as  electricity  and  cable 
connections,  free  of  charge,  and  with  no 
other  consideration.  There  is  no  imder¬ 
standing  that  there  will  be  an  identifica¬ 
tion  of  the  hotel  on  the  program  beyond 
that  reasonably  related  to  the  use  made 
of  the  hotel  on  the  program.  No  an¬ 
nouncement  is  required. 

(b)  If  the  hotel  pays  money  or  fur¬ 
nishes  free  or  at  a  nominal  charge  any 
services  or  items  which  are  not  for  use 
on  or  in  connection  with  the  program 
(e.g.,  furnishing  free  or  at  a  nominal 
charge  room  and  board  for  the  producer 
for  any  period  of  time  not  relat^  to  the 
production  of  the  program  at  the  hotel 
site) ,  an  announcement  is  required. 

E.  Effective  date.  30.  Does  section  317 
as  amended  on  September  13,  1960  apply 
to  programs  or  portions  of  programs  pro¬ 
duced  or  recorded  prior  to  September  13, 
1960?  No,  unless  valuable  consideration 
was  provided  to  a  broadcast  station 
(rather  than  to  a  producer  or  other  per¬ 
son)  for  the  broadcast  of  the  program  or 
the  inclusion  of  any  program  matter 
therein  and  the  program  was  broadcast 
after  said  date. 

P.  Nature  of  the  announcement.  31.  A 
station  broadcasts  spot  announcements 
which  solicit  mail  orders  from  listeners. 
The  sponsor  is  merely  referred  to  in  the 
announcements  and  in  the  mail  order 
address  as  “Flower  Seeds”  or  “Re^ 
Estate”  or  “the  Record  Man.”  Such  a  ref¬ 
erence  to  the  sponsor  of  the  announce¬ 
ments  is  insufficient  to  constitute  compli¬ 
ance  with  the  Commission’s  sponsor^p 
identification  rules  because  it  is  limited 
to  a  description  of  the  product  or  service 
being  advertised.  The  announcement  re¬ 
quirement  contemplates  the  explicit 
identification  of  the  name  of  the  manu¬ 
facturer  or  seller  of  goods,  or  the  gen¬ 
erally  known  trade  or  brand  name  of  the 
goods  sold.  (See  Commission’s  Public  No¬ 
tice  entitled  “Sponsor  Identification  on 
Broadcast  Station,”  FCC  50-1207,  6  R.R. 
835.) 

32.  A  station  broadcasts  “Teaser”  an¬ 
nouncements  utilizing  catch  words,  slo¬ 
gans,  symbols,  etc.,  designed  to  arouse  the 
curiosity  of  the  public  by  telling  it  that 
something  is  “coming  soon.”  The  sponsor 
of  the  announcements  is  not  named 
therein,  nor  is  any  generally  known 
trade  or  brand  name  given,  but  it  is  the 
intention  of  the  station  and  the  adver¬ 
tiser  to  Inaugurate  at  a  later  date  a  series 
of  conventional  spot  announcements  at 
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the  conclusion  of  the  “teaser”  campaign. 
Announcements  of  this  type  do  not  com¬ 
ply  with  the  Commission’s  sponsorship 
Identification  rules.  All  commercial  mat¬ 
ter  must  contain  an  explicit  identifica¬ 
tion  of  the  advertise  or  the  generally 
known  trade  or  brand  name  of  the  goods 
being  advertised.  (See  Memorandum 
Opinion  and  Order  In  The  Matter  of 
Amendment  of  §  3.119(e)  of  the  Commis¬ 
sion’s  Rules,  PCC  59-939,  18  RJl.  1860.) 

33.  A  station  broadcasts  an  announce¬ 
ment  or  other  material  on  behalf  of  a 
candidate  for  public  ofiBce  or  on  behalf  of 
the  proponents  or  <H>ponents  of  a  bond 
issue  (or  any  other  controversial  issue  of 
public  importance).  The  station  an- 
notuices  a  “disclaimer”  or  states  that  the 
matter  “was  a  paid  political  announce¬ 
ment.”  Such  announcement  per  se  does 
not  comply  with  the  sponsorship  identi¬ 
fication  rule,  nie  rule  does  not  require 
that  either  of  these  type  of  announce¬ 
ment  be  made  but  rather  that  identifi¬ 
cation  announcement  be  made  which 
fully  and  fairly  discloses  the  true  identity 
of  the  person  or  persons  or  entity  by 
whom  or  on  whose  behalf  payment  was 
made  or  promised,  or  from  whom  or  on 
whose  behalf  services  or  other  valuable 
consideration  was  furnished.  If  the  sta¬ 
tion  knows  or  by  the  exercise  of  reason¬ 
able  diligence  could  know  that  a  person 
or  persons  or  entity  is  acting  on  behalf 
of  another,  the  announcement  (s)  shall 
identify  the  person(s)  or  entity  on  whose 
behalf  such  action  is  being  taken.  If  the 
entity  on  whose  behalf  such  action  is 
being  taken  is  a  corporation,  committee, 
association,  or  other  group,  the  an- 
noimcement(s)  shall  divulge  the  name  of 
such  group.  Additionally,  a  station  broad¬ 
casting  any  matter  on  behalf  of  such 
group  shall  make  available  for  public  in¬ 
spection  at  the  place  which  the  station 
has  designated  that  its  file  is  available 
for  inspection  imder  Section  1.526  of  the 
rules  (the  station’s  main  studio  or  other 
accessible  place  in  the  community  of  the 
station’s  license)  a  list  of  the  cMef  ex¬ 
ecutive  officers,  members  of  the  executive 
committee,  or  members  of  the  board  of 
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directors  of  that  entity.  If  the  broadcast 
is  network  originated,  the  list  may  be  re¬ 
tained  at  the  network’s  headquarters  of¬ 
fice  or  at  the  location  where  the  origi¬ 
nating  station  maintains  its  public 
inspection  file  under  Section  1.526. 

34.  Must  the  required  sponsorship  an¬ 
nouncement  oh  television  broadcasts  be 
made  by  visual  means  in  order  for  it  to 
be  an  “appropriate  annoimcement” 
within  the  meaning  of  the  Commission’s 
rules? 

Not  necessarily.  The  Commission’s  rule 
does  not  contain  any  provision  stating 
whether  awral  or  visual  or  both  tsrpes  of 
announcements  are  required.  The  pxir- 
pose  of  the  rule  is  to  provide  a  full  and 
fair  disclosure  of  the  facts  of  sponsor¬ 
ship,  and  responsibility  for  determining 
whether  a  visual  or  am:al  announcement 
is  appropriate  lies  with  the  licensee.  (See 
Commission  telegram  to  Mr.  Bert  Combs, 
FCC  PubUc  Notice  of  April  9, 1959,  Memo 
No.  71945.) 

G.  Controversial  issues.  35.  (a)  A  trade 
association  furnishes  a  television  sta¬ 
tion  with  kinescope  recordings  of  a  Sen¬ 
ate  committee  hearing  on  labor  rela¬ 
tions.  The  subject  of  the  kinescope  is 
a  strike  being  conducted  by  a  labor  imion. 
The  station  broadcasts  the  kinescope  on 
a  “sustaining”  basis  but  does  not  an¬ 
nounce  the  supplier  of  the  film.  The 
failure  to  make  an  appropriate  an¬ 
nouncement  as  to  the  party  supplying 
the  film  is  a  violation  of  the  Commis¬ 
sion’s  sponsorship  identification  rules 
dealing  with  the  presentation  of  pro¬ 
gram  matter  involving  controversial  is¬ 
sues  of  public  importance.  Moreover,  the 
Commission  requires  that  a  licensee  ex¬ 
ercise  due  diligence  in  ascertaining  the 
identity  of  the  supplier  of  such  pro¬ 
gram  matter.  An  alert  licensee  should 
be  on  notice  that  expensive  kinescope 
prints  dealing  with  controversial  Issues 
are  being  paid  for  by  someone  and  must 
make  inquiry  to  determine  the  source  of 
the  films  in  order  to  make  the  required 
annoimcement.  (See  KSTP,  Inc.,  17  R.R. 
553  and  Storer  Broadcasting  Co.,  17  R.R. 
556a.)  A  station  which  has  ascertained 


the  source  of  kinescopes  is  under  an  ad¬ 
ditional  obligation  to  supply  such  infor¬ 
mation  to  any  other  station  to  which  it 
furnishes  the  program. 

(b)  Same  situation  as  above,  except 
that  the  time  for  the  program  is  sold 
to  a  sponsor  (not  the  supplier  of  the 
film)  and  contains  proper  identification 
of  the  advertiser  purchasing  the  pro¬ 
gram  time.  An  additional  announcement 
as  to  the  supplier  of  the  films  is  still 
required,  for  the  reasons  set  forth  above. 

(c)  Same  situation  as  in  (a)  or  (b), 

above,  except  that  only  excerpts  from 
the  film  are  used  by  a  station  in  its  news 
programs.  An  announcement  as  to  the 
source  of  the  films  is  required.  (See  West- 
inghouse  Broadcasting  Co.,  17  R.R. 
556d.)  _ 

36.  A  church  group  plans  to  film  the 
proceedings  of  its  national  convention 
and  distribute  film  clips  “dealing  with 
numerous  matters  of  profound  impor¬ 
tance  to  members  of  (its)  faith”  in  order 
to  “disseminate  to  the  American  people 
information  concerning  its  objectives 
and  programs.”  The  groups  request  a 
general  waiver  under  section  317(d)  of 
the  Communications  Act  so  that  it  need 
not  “waste”  any  of  the  short  periods  of 
broadcast  time  donated  to  it  by  making 
sponsorship  Identification  announce¬ 
ments.  In  the  below-cited  case,  the  Com¬ 
mission  did  not  grant  such  a  waiver  be¬ 
cause  of  the  absence  of  information  in¬ 
dicating  that  the  subject  matter  of  the 
clips  was  not  controversial  and  because 
the  alleged  “loss”  of  a  few  seconds  of  air 
time  was  not  of  decisional  significance 
vis-a-vis  Congressional  and  Commission 
policy  relating  to  Issues  of  public  im¬ 
portance.  (See  Petition  of  National  Coun¬ 
cil  of  Churches  of  Christ,  PCC  60-1418.) 

Adopted:  May  1,  1963,  and  modified 
April  17, 1975. 

Federal  Communications 
Commission, 

[seal]  Vincent  J.  Mullins, 

Secretary. 
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